
East Sussex Consumer 
Tourism Survey Spring 2021

Written By:  Joanne Rogers, Prowse & Co. Ltd

8 April 2021



Research Scope & Partners

• 3,254 people responded to this online survey between 15 February and 31 March 2021.  

• The survey was conducted independently by Prowse & Co. Ltd under the guidelines of the Market 

Research Society.

• It was promoted via a Visit Eastbourne subscriber newsletter; online via social media platforms; 

among the Eastbourne Hospitality Association (EHA) membership; and via EDEAL contacts.  

• An incentive to enter a free prize draw and win a £200 voucher was kindly provided by the 

Eastbourne Hospitality Association to encourage entries.

Survey Partners:



Respondents’ 
Profile:  

(Reference Q1, Q2, 
Q23) 

• Most respondents are aged 45 years and above (80%).

• Most respondents live in South-East England (55%), 
followed by London (13%) and South West England (6%).  
Just 1.6% of respondents live overseas.

• 81% want to be emailed with information about holidays 
and visits to East Sussex. However, this varies across 
respondent age ranges. Only 10% of those under 18 and 
34% of those aged 18 to 24 wish to receive further 
information by email.

➢
Insight Action:  Should incentivised promotions targeted at a younger 
demographic be run alongside data collection competitions on social media 
to attract younger subscribers?



Q1: Where do you currently live?

Answered: 3,254    Skipped: 0

Location by Age



Q2: What is your age?

Answered: 3,254    Skipped: 0



Q23: Would you like to be emailed with information about holidays and 

visits to East Sussex?

Answered: 2,979    Skipped: 275

By AgeAll data

By Age



Where do people go online to find holiday inspiration when booking a 
UK holiday?   (Reference Q3)

• Local Tourism Websites (59%) and Search Engines (58%) are 

the most used online channels to find holiday inspiration.  

• Tiktok, Pinterest, Twitter and YouTube are the least used 

online channels. 

• The popularity of different online platforms varies widely by 

age group.  

• Aged 44 and under: Search Engines (61%), Hotel Websites 

(47%) and Local Tourism Websites are the most popular 

online sources. 

• Aged 45 +:  Local Tourism Websites (64%), Search Engines 

(58%) and Hotel Websites (52%) are the most used. 

Analysing the data further, the most 

popular online channels in priority 
order by age are:

o Age Under 18: Pinterest, Tiktok & 
YouTube

o Age 18 to 24: Hotel Websites, 

Search Engines & Instagram 

o Age 35 to 44: Search Engines, 

Hotel Websites & Local Tourism 
Websites

o Age 45 to 54:  Search Engines, 
Local Tourism Websites & Hotel 

Websites

o Age 55 +:  Local Tourism 
Websites, Search Engines & Hotel 

Websites 
➢ Insight:  This shows the importance of ensuring all local tourism and 

accommodation websites are properly optimised via SEO keywords  



Q3: Where do you go online to find holiday inspiration or information – all data
Answered: 3,254    Skipped: 0



Q3: Where do you go online to find holiday inspiration or information – By age

Answered: 3,254    Skipped: 0



Q3: Where do you go online to find holiday inspiration or information – By age

Answered: 3,254    Skipped: 0

Under 45 Aged 45+



What activities are of most interest to people when considering a UK 

holiday?   (Reference Q4)

• The survey showed the top three activities 

overall were:

1.  Beach and Coastal activities (87%)

2.  Historic Houses, Gardens and Parks
(68%)

3.  Local food and Drink including wine 
tours, local markets and fine dining (64%).   

• Golf and tennis breaks (5%) and Organised 
group tours (9%) were the least popular 

activities. 

• For those aged 44 and under:

the most popular activities were Beach 

and Coastal (90%) Local food and drink

(61%) and Family Fun including theme 

parks and animal attractions (60%). 

• For those aged 45+:

the most popular activities were Beach 

and Coastal (86%); Historic houses 

gardens and parks (71%) and Local 

food and drink (64%).  Theatre, Music, 

Dance, Concerts and Opera also proved 

popular for this age group (51%).



Q4: Which of the following activities are of interest to you when considering a 

holiday or short break? - All data

Answered: 3,254    Skipped: 0



Q4: Which of the following activities are of interest to you when considering a 

holiday or short break? 

Answered: 3,254 Skipped: 0 Aged 44 and under Aged 45+



What is the preferred length of a UK holiday/break?  (Reference Q5)

• Overall, the most popular lengths 
of stay for a UK are 3-5 days 
(51%) & 5-7 days (50%), followed 
by weekend breaks (39%). 

• For those aged under 44, visits of 
between 3-5 days & weekend 
breaks are the most popular.  

• For those aged 45 years +, 5-7 
days & 3-5 days are preferred.



Q5: If taking a UK holiday or break, how long do you like your trips to be?

Answered: 3,254    Skipped: 0

Under 45 Age 45 +



Q5: If taking a UK holiday or break, how long do you like your trips to be?

- All data by age

Answered: 3,254    Skipped: 0



Who do people travel with when taking a UK holiday?  
(Reference Q6)

• Overall, respondents travel most often 
with their spouse or partner (65%).  

• This was followed by travelling with 
family/children at 34%. 

• Those aged 18-24 travel mostly with 
family or friends. 

• Those aged 25-34 travel with their 
spouse or partner (62%) or with 
family/children (49%). 

• Those aged 35-44 travel with 
family/children (70%), or with their 
spouse (47%).

• Those aged 45 + travel most with their 
spouse or partner (71%)



Q6: If taking a UK holiday/break, with whom do you most often travel? 

(all data by age)

Answered: 3,254    Skipped: 0



What is the most important price-point for those booking a UK 
holiday break?   (Reference Q7)

• Most respondents are 
seeking special deals and 
value-based offers (63%).  

• Only 14% of respondents 
are prepared to spend more 
on a luxurious stay. 

• These trends are seen in all 
age groups. 



Q7: Holiday Cost: Which is more important to you if booking a UK holiday?

(All data by age)

Answered: 3,254    Skipped: 0



How do people prefer to travel when taking a UK holiday break?   
(Reference Q8)

• Travelling by car is the 
preferred method of 
transport for all age groups 
(77%). 

• However, more than one 
third of those aged 18 to 24 
prefer train travel. 

• Only 9% of those aged 65+ 
prefer bus or coach travel.



When do people prefer to take a UK holiday break? (Reference Q9)

• Overall, respondents are 
equally happy to take a UK 
holiday in spring, summer or 
autumn.

• The younger the respondent, 
the more they prefer to take a 
UK holiday in the summer 
(June to August). 

• Autumn is the preferred 
holiday season for those aged 
55+. September to November 
& March to May are more 
popular than summer for this 
age.



Q9: If you were to take a UK holiday/break, when is your preferred season?

(All data by age)

Answered: 3,254    Skipped: 0



What are people seeking from a UK holiday in 2021?  (Reference Q10)

• People are overwhelmingly seeking 

rest and relaxation this year (73%).  

This is much higher than any other 

motivation across all age groups 

(aside from -18s).

• The next most popular motivation for 

a UK holiday in 2021 is enjoying 

family fun (26%) or visiting friends 

and family (23%).   

• Attending an event, festival or theatre 

received a low score of just 13%

overall.

Those aged under 45 years:  rest and relaxation was the most 

popular motivation (63%) followed by family fun (52%).

Those over 45 years, rest and relaxation was by far the most 

popular motivation (76%) followed by visiting friends and 

family (22%). 

Active or sporting breaks were most popular in the under 24 

age group, whilst wellness and spa breaks were most popular 

among those aged 18 to 34. 

Having family fun was most popular in the under 18 and 35-

44 age groups.

Visiting friends and family was most popular in the under 18 

age group. Attending weddings, hen or stag breaks was most 

popular in the 25 to 34 age category.

➢
Insight Action – These motivations provide guidance for content marketing key messages which will have traction with target markets.  The low scoring 

event, festival or theatre option should be explored further as it could have implications for Eastbourne’s strong cultural offer post COVID.  It might be 

these are more popular with locals or day-trippers.



Q10: If you are considering a UK holiday in 2021, what is your main motivation?

(All data)

Answered: 3,206    Skipped: 48



Q10: If you are considering a UK holiday in 2021, what is your main motivation?

(All data by age)

Answered: 3,206    Skipped: 48

Aged Under 45 Aged 45 +



Q10: If you are considering a UK holiday in 2021, what is your main motivation?

(All data by age)

Answered: 3,206    Skipped: 48



What are confidence levels about booking a UK holiday in 2021? 
(Reference Q11)

• The survey shows a split in 
relation to people’s confidence 
about booking a UK holiday in 
2021.

• More than 50% of respondents 
feel unsure about booking 
whilst 40% feel very confident.

• This polarity exists across all 
age groups. 

• Those aged 25-34 score the 
most highly in the ‘Not at all 
confident’ category.

➢ Insight:  These findings may be skewed by whether people 
have/haven’t received a COVID-19 vaccine at the time of 
responding, and by those waiting to see if international travel will 
be opened-up for Summer 2021.



Q11: How confident do you feel about booking a UK holiday in 2021?

All data by age

Answered: 3,206    Skipped: 48



Who is planning to book a UK holiday break in 2021?   (Reference Q12)

• Overall, the majority of 
respondents plan to book a UK 
holiday break in 2021 (46%). 

• A further 32% state they may 
book a UK break this year.

• 20% of respondents have 
already done so.

• Only 3% of respondents are not 
planning a UK break in 2021.

• These trends are consistent 
across all age groups. ➢ Insight:  This shows opportunity to grow the East 

Sussex tourism market and capitalise on 
‘staycation’ trends if timely place marketing is 
implemented.



What are the most important things when booking a UK holiday? 
(Reference Q13)

The following factors are deemed Important or Highly Important 
by respondents as a whole:

• Destination cleanliness and accessible facilities - 92% 

• Quality of accommodation that is COVID-19 secure - 87% 

• Food and drink options e.g., country pubs, coastal 
restaurants, bars, cafes and alfresco dining - 82%

• Space for social distancing - 74%.  (Particularly important to 
all age groups except 18-24 age.)

• Outdoor amenities eg. picnic or barbecue areas, 
playgrounds, gardens, parks and beaches - 65%.  

These factors scored relatively low on 
the ‘important or very important scale 
overall:

Daytime family attractions and events
- 38%.  (31% ranked it as 
unimportant, but it is more favoured 
by those aged 25-44.) 

Memorable experiences to learn 
something new - 27%   (38% ranked 
this as unimportant, although this 
was ranked more important by those 
aged under 34.) 

Nightlife & evening entertainment 
facilities - 25%  (45% ranked this as 
unimportant, although it was ranked 
as more important by those aged 24 
and under.)

➢ Insight:  This data provides clear themes for marketing key messages, content and storytelling



Q13: How important are each of these elements to you when booking a UK 

holiday/break? (where 1 is unimportant and 5 is very important.) All data

Answered: 3,146    Skipped: 108



Q13: How important are each of these elements to you when booking a UK 

holiday/break? (where 1 is unimportant and 5 is very important.) Under age 45

Answered: 617



Q13: How important are each of these elements to you when booking a UK 

holiday/break? (where 1 is unimportant and 5 is very important.) Age 45 +

Answered: 2,529



Q13: How important are each of these elements to you when booking a UK 

holiday/break? (where 1 is unimportant and 5 is very important.)

Answered: 3,146    Skipped: 108



Q13: How important are each of these elements to you when booking a 

UK holiday/break? (where 1 is unimportant and 5 is very important.)
Answered: 3,146    Skipped: 108



Q13: How important are each of these elements to you when booking a 

UK holiday/break? (where 1 is unimportant and 5 is very important.)

Answered: 3,146    Skipped: 108



Q13: How important are each of these elements to you when booking a 

UK holiday/break? (where 1 is unimportant and 5 is very important.)

Answered: 3,146    Skipped: 108



What type of accommodation or people most likely to book for 
a UK holiday break?   (Reference Q14) 

• 91% of respondents are likely to book a Hotel.  
This can be broken down as: budget hotels 
(39%); luxury boutique hotels (38%) hotels 
with golf course/spa (14%).

• 57% of respondents are likely to book B&B, 
Guest house or pub with rooms 
accommodation. (This was ranked highest in 
the 55-64 age categories.)

• 52% are likely to book Self-catering Rentals or 
Airbnb.  (The most popular choice among 
those aged 18-54.) 

• 29% favoured Camping, caravans or glamping. ➢ Note:  Respondents could select more than one 

option.



Q14: What type of accommodation would you be likely to book? (Tick all 

that apply.) All data by age

Answered: 3,146    Skipped: 108



When do people decide to book their next UK holiday break?  
(Reference Q15)

• People of all ages are most 
likely to book their UK break 
within 1-3 months of 
travelling (48% )

• 22% will book within one 
month of travelling – again 
consistent across all age 
groups.

• Younger people aged under 
34 are more likely to book 
their UK trips more than 3 
months ahead. 



Q15: When will you decide to book your next UK holiday/break? All data by age
Answered: 3,146    Skipped: 108



Are you planning to visit East Sussex during 2021? (Reference Q16)

The data is consistent across all 
age groups and reveals:

• 59% of respondents are 
likely to visit East Sussex this 
year.

• 38% of respondents may 
visit East Sussex this year.

• Only 2.5% do not plan to 
visit East Sussex in 2021.



Q16: Are you planning to visit East Sussex during 2021 – All data by age

Answered: 3,146    Skipped: 108



What are people’s perceptions about East Sussex as a destination for a UK 
holiday?    (Reference Q17)

55% agree East Sussex would be in their top three places to visit for a UK holiday.

50% agree that East Sussex is a cool place to go for lots of great experiences. This rises to 66% within the 
18 to 24 age group!

Only 19% believe East Sussex is a UK holiday destination best suited to older visitors.  This rises to 37% 
within the 18 to 24 age group. 

62% agree that East Sussex has lots to offer families seeking a UK holiday.  This rises to 73% in the 35 to 
44 age group.

86% believe East Sussex is a great place to go and enjoy the great outdoors. This statement has the lowest 
‘Neither agree nor Disagree’ score, indicating clarity of belief across all ages.

80% would recommend East Sussex as a location to visit. This is marginally lower in the age 25 to 34 age 
group which scored 74% and under 18s.

12% agree that they have no perception of what East Sussex offers as a holiday destination.  This rises to 
21% in the 25 to 34 age group, and 16% for those aged 35 to 44.

➢ Action Insight:  These findings may lead one to consider that more work is required to clarify the East Sussex 

destination brand in the minds of consumers.  Further research could explore this in more detail.



Q17: Below are some statements which refer specifically to East Sussex. For each 

statement, please indicate to what extent you agree or disagree. – All data

Answered: 3,091    Skipped: 163



Q17: Below are some statements which refer specifically to East Sussex. For each 

statement, please indicate to what extent you agree or disagree. All data by Age

Answered: 3,091    Skipped: 163



Q17: Below are some statements which refer specifically to East Sussex. For each 

statement, please indicate to what extent you agree or disagree. All data by Age

Answered: 3,091    Skipped: 163



Answered: 3,091    Skipped: 163

Q17: Below are some statements which refer specifically to East Sussex. For each 

statement, please indicate to what extent you agree or disagree. All data by Age



When was the last time people stayed in East Sussex?   
(Reference Q18)

• 37% of all respondents have 
stayed in East Sussex in the last 
12 months.

• 29% last visited 1-2 years ago

• 21.5% have not visited for 3+ 
years

• 13% of respondents have never 
stayed in East Sussex!



Q18: When was the last time you stayed in East Sussex? All data by age

Answered: 3,091    Skipped: 163



Where did people stay when they last visited East Sussex?  
(Reference Q19)

• 62% named Eastbourne as the location where they stayed when last visiting East Sussex.  
Eastbourne is by far the highest-ranking location in East Sussex.

• Hastings received the next highest score with 11%.

• Rye ranked third, with 9% of respondents stating it was the location they last stayed in when 
visiting East Sussex.

• These trends are broadly consistent across all ages, although Lewes was mentioned by 12% 
of 18–24-year-olds.

➢ Insight:  Remember a high proportion of respondents were from the Visit Eastbourne database 
which may skew the data!



Q19: In which location did you stay when you last visited East Sussex?

All data

Answered: 2,604    Skipped: 650



Q19: In which location did you stay when you last visited East Sussex?

By age

Answered: 2,604    Skipped: 650



How do people organise their trips to East Sussex? 
(Reference Q20)

• 91% of respondents visited East 
Sussex having organised the trip 
themselves or via a friend or 
family member.  

• Only 3% visited East Sussex via a 
tour operator, although this rose 
to 6% within the 65+ age group.



Q20: How was your trip to this location organised?

Answered: 2,604    Skipped: 650



What did people think having visited East Sussex?   /1 
(Reference Q21)

• 77% of all respondents completely agreed with the statement “I am pleased that I 
decided to visit East Sussex”.

• Only 46% of respondents completely agreed with the statement “My visit to East Sussex 
exceeded my expectations”. A further 34% somewhat agreed with the statement. 

• 59% of respondents completely agreed with the statement “I will speak highly of this 
tourist destination to my friends and colleagues”.  A further 28% somewhat agreed with 
the statement.

• 75% of respondents completely agreed with the statement “I would choose to visit East 
Sussex again”. 18% somewhat agreed with this statement.



What did people think having visited East Sussex?   /2 
(Reference Q21)

• 68% of respondents completely agreed with the statement “I will recommend East 
Sussex to my friends and relatives”. A further 22% somewhat agreed with this 
statement.

• 64% of respondents completely agreed with the statement “I felt very welcomed in 
this destination”. A further 23% somewhat agreed with this statement.

• Trends were similar across all age groups, although younger respondents aged 
under 24 disagreed more with the above statements in most cases, with the 
exception of feeling welcomed.  Those under age 18 felt more welcomed than other 
age groups although those aged 18-24 felt the least welcomed.   



Q21: To what extent do you agree with the following statements. 

(1 means you completely disagree and 5 means you completely agree.)

Answered: 2,604    Skipped: 650



Q21: To what extent do you agree with the following statements - by age. 

(1 means you completely disagree and 5 means you completely agree.)

Answered: 2,604    Skipped: 650



Q21: To what extent do you agree with the following statements – by age. 

(1 means you completely disagree and 5 means you completely agree.)

Answered: 2,604    Skipped: 650



Q21: To what extent do you agree with the following statements – by age. 

(1 means you completely disagree and 5 means you completely agree.)

Answered: 2,604    Skipped: 650



Contact:  Joanne Rogers, Managing Director

The End

Survey independently conducted by Prowse & Co. Ltd

www.prowse.co.uk

joanne@prowse.co.uk / 07974 773989

http://www.prowse.co.uk/
mailto:joanne@prowse.co.uk

